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New dealership concept Volkswagen R 
 

Powerful and self-confident – Volkswagen’s premium performance brand showcases 
itself at dealerships with an independent and expressive highlight presentation. 

 
Just in time to celebrate the delivery of 
the 250,000th R model in Switzerland, 
Volkswagen R is showcasing itself at 
dealerships with an exclusive product 
highlight presentation. Dark surfaces and 
high-quality details create a premium 
atmosphere and underscore the brand’s 
exclusive character.  
 
Order inquiries soon began to pour in 
from all parts of the world after the 
presentation was introduced and will be 

processed step by step by “R-seasoned” dealers. The first highlight presentation was 
set up at Volkswagen Automobile Hannover in Lehrte and brought new flair to the 
showroom in the process. Tobias Ringmeier, Sales Manager at Volkswagen Automobile 
Hannover, is very proud of becoming the first dealership partner to set up the 
Volkswagen R highlight presentation. 
 
“For the Volkswagen R, we are drawing on the momentum being generated by our 
product offensive by offering a new and attractive R highlight platform that can be 
ordered by every VW dealer around the world,” said Peter Jost, the Head of Sales and 
Marketing Volkswagen R. “This will significantly raise customers’ awareness level of 
the R brand.” 

 
 
 
1) Photo shows: Arteon R Shooting Brake 235 kW fuel consumption (NEDC) l/100 km: 
urban 10.1-9.9, extra urban 6.6-6.5, combined 7.9–7.7; CO2-emission (combined) 
g/km: 181–177 g/km; efficiency class: D-C. 
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Left: Tobias Ringmeier, VKL Volkswagen Autohaus 
Lehrte. Right: Peter Jost, Head of Sales and 
Marketing Volkswagen R 1 

Die Marke Volkswagen Pkw ist weltweit in mehr als in 150 Märkten präsent und produziert Fahrzeuge an 
mehr als 30 Standorten in 13 Ländern. Im Jahr 2020 hat Volkswagen rund 5,3 Millionen Fahrzeuge 
ausgeliefert. Hierzu gehören Bestseller wie Golf, Tiguan, Jetta oder Passat sowie die vollelektrischen 
Erfolgsmodelle ID.3 und ID.4. Derzeit arbeiten weltweit rund 184.000 Menschen bei Volkswagen. Hinzu 
kommen mehr als 10.000 Handelsbetriebe und Servicepartner mit 86.000 Mitarbeitern. Mit seiner Strategie 
ACCELERATE treibt Volkswagen seine Weiterentwicklung zum softwareorientierten Mobilitätsanbieter 
konsequent voran. 
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