15 January, 2018

World premiere of the completely new Jetta in Detroit
New Jetta1 was specially tailored for the US market
→ Innovative assistance systems and digitalized instruments
→ Jetta is a global best seller with 17.5 million produced
→

Wolfsburg / Detroit – Volkswagen is kicking off the automotive year 2018
with the world premiere of the new Jetta in Detroit. On the occasion of
the North American International Auto Show (January 14 to 28),
Volkswagen is presenting its seventh generation of the global best-selling
model to US car drivers and the international media.
Dr. Herbert Diess, Chairman of the
Volkswagen Brand Board of
Management: "With 17.5 million
units produced, the Jetta is one of
the most successful Volkswagen
automobiles ever; 3.2 million of
them have been purchased in the
The new Jetta celebrates world premiere in Detroit
USA to date. Now we are
launching an entirely new Jetta on the market that has been
conceptualized primarily for our customers in North America. It has been
redesigned in the style of a four-door coupé. As an option, its interior
displays can largely be digitalized. Interconnected assistance systems
produce greater convenience and safety. Our North American product
campaign will gain further momentum from this car and the Arteon that is
also launching in 2018 in the USA.”
In 2017, Volkswagen enriched its market in the USA by adding two new
SUV models: the Tiguan (in Europe: Tiguan Allspace) and the Atlas,
achieving a sales increase of five percent compared to the prior year. The
new sedans, Jetta and Arteon, should continue this trend. In addition,
beyond 2018, two new Volkswagen models will be making their debuts in
the USA every year. At the end of this product campaign in 2020, the entire
model lineup will have been updated.
The most progressive Jetta to date represents a milestone for
Volkswagen’s realignment on the US market. In many trim versions of the
new generation Jetta, standard features include assistance systems such
as Front Assist (area monitoring system) and the Blind Spot Monitor (lane
change system). In addition, Volkswagen is offering the Jetta in the
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US market as one of the first vehicles in its class to feature digital
instruments (Active Info Display). Also new: an advanced generation of
infotainment systems and a 400-watt sound system from the US audio
specialist Beats by Dre. The Active Info Display and the infotainment
systems are interconnected and configured in a new interior architecture
with a digitalized surface that is arranged along a common visual and
control axis.
The car's design is more dominant than ever. With its coupé-like body
form, the Jetta is more reminiscent of a sporty gran turismo than a
traditional sedan. With a drag coefficient (Cd) of 0.27, it is also around ten
percent more aerodynamic than the previous model. In turn, this has
positive effects on the fuel economy of the efficient turbocharged, directinjection gasoline engine: a 1.4 TSI producing 110 kW / 150 PS. As an
alternative to the standard 6-speed manual transmission, it can now be
ordered with a newly developed 8-speed automatic transmission. First, the
new Jetta will launch in Mexico in the first quarter of this year, and then
the market launch in the USA will follow in the second quarter.
1)

Jetta – The vehicle will not be for sale in Europe, and therefore Directive
1999/94 EC does not apply.

About the Volkswagen brand: Making the Future Real.
The Volkswagen Passenger Cars brand is present in over 150 markets and produces vehicles at more than 50
locations in 14 countries. Volkswagen manufactured over 6 million vehicles in 2017, including bestsellers
such as the Golf, Tiguan, Jetta or Passat. The company has a current workforce of 198,000 employees around
the globe. Added to this are more than 7,700 dealers with 74,000 employees. Volkswagen consistently
pursues the enhancement of automotive construction. Electric mobility, smart mobility and digital
transformation of the brand are the key strategic topics for the future.
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