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Volkswagen is putting its future plan into action with 
a new pick-up truck for South America 
 
− South America gets its own Amarok: a new generation – from South America, 

for South America – will launch in 2027  
− Investment of 580 million USD: funding development, production technology 

and site structure 
− Production at the Pacheco plant: building on 15 years of local pick-up truck 

expertise 

Buenos Aires / Wolfsburg – The Volkswagen brand is putting its global future 
plan into action. With an investment of 580 million USD in Argentina, the brand is 
paving the way for the next generation of mid-size pick-up truck as a successor to 
the Amarok. The new model will be produced at the Pacheco plant in Argentina 
from 2027. It is being developed specifically for the South American market and 
will strengthen the strategically important pick-up segment in this region. The 
brand’s goal is to be the global technology leader among volume manufacturers 
by 2030. A key component of this will be expanding the brand’s position in 
regional markets and developing market-specific product solutions. 

 
Thomas Schäfer, CEO of the Volkswagen 
brand and Head of the Brand Group Core: 
“Regional growth and localisation are 
important elements of our global plan for 
the future. “This investment strengthens 
our position in a region that is 
strategically important for the 
Volkswagen brand. The new Amarok will 
be developed, designed and produced in 
South America, for South America. This 

means that it will be perfectly aligned with the specific needs of our customers in this 
market.”  
 
While the new Amarok will be developed in South America and produced for the local 
markets, the existing partnerships for the production of the Amarok in South Africa will 
remain in place. In this way, Volkswagen will continue to ensure a reliable supply of 
vehicles to international markets – while simultaneously pursuing a locally based 
product strategy tailored to the needs of the Latin American market. 
 
Alexander Seitz, CEO Chairman of the Board of Management of Volkswagen Latin 
America: “Argentina is a key component of our South American strategy. This 
investment underlines our confidence in the country’s industrial capabilities. The new 
Amarok sets new standards in terms of performance, innovation and sustainability.” 
 
Marcellus Puig, President and CEO of Volkswagen Argentina: “The Amarok has been a 
symbol of Volkswagen's strength in Argentina. It is a key element of the brand's history 
in the country, an essential part of our present, and will continue to be so in the future. 
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https://www.linkedin.com/company/volkswagen-passenger-cars/mycompany/
https://www.volkswagen-newsroom.com/en
https://www.instagram.com/volkswagen/?hl=de
https://www.facebook.com/VolkswagenDE/?locale=de_DE
https://www.threads.net/@volkswagen?hl=de
https://www.tiktok.com/@volkswagen
https://www.youtube.com/volkswagennews
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This new model will combine Volkswagen's design and DNA — backed by 15 years of 
experience and more than 770,000 Amarok’s proudly produced at our Pacheco plant — 
with cutting-edge software and advanced technology, resulting in a disruptive and 
competitive product for the modern market.” 
 
New prospects for the Pacheco site 
The investments in the Pacheco plant, which has already produced more than 770,000 
examples of the Amarok, will be geared specifically to the requirements of the new 
model generation. Volkswagen is introducing new production technology, optimising 
digital processes and increasing energy efficiency – an important step in ensuring the 
site operates sustainably moving forward, both from an economic and technological 
point of view. 
 
Three-stage plan on the way to becoming the technology leader among volume 
manufacturers 
At the end of 2024, with the ‘Zukunft Volkswagen’ [Future Volkswagen] agreement, 
Volkswagen AG and its employee representatives laid out a joint vision that combines 
economic stability, employment and technology leadership. Binding targets and their 
agreed measures form the foundation for key future projects. The jointly declared goal 
is for Volkswagen Passenger Cars, as the core brand of Volkswagen AG, to be the 
global technology leader among volume manufacturers by 2030. 
 
To achieve this, Volkswagen is following a clear plan: 
• Advance: strengthen competitiveness and expand the existing model range in a 

targeted manner.  
• Attack: nine new models to be launched in Europe by 2027, including the 

production version of the ID. 2all1 for less than €25,000 and the ID. EVERY11 for 
about €20,000.  

• Achieve: Volkswagen aims to become the technology leader among volume 
manufacturers globally – with the safest, most innovative and best-selling cars – 
by 2030.  

 
 
1) Concept Car 

 
 
 
 
 
 

 

The Volkswagen Passenger Cars brand has a global presence and produces vehicles at 28 locations in 12 
countries. In 2024, Volkswagen delivered about 4.8 million cars. These include bestsellers such as the Polo, T-
Roc, T-Cross, Golf, Tiguan and Passat as well as the successful all-electric models of the ID. family. About 
170,000 people currently work at Volkswagen around the world. With its ACCELERATE strategy, the company 
is consistently driving forward its development into the most desirable brand for sustainable mobility. 
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