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Volkswagen invests in digital specialist diconium
• The Volkswagen Group acquires a 49-percent stake in diconium, strengthening its digital
business capabilities
• diconium to be technology partner for the development of business models and digital
added-value services in the Volkswagen Automotive Cloud
Wolfsburg/Stuttgart, November 23, 2018. The Volkswagen Group is investing in the
German digital specialist diconium and acquiring 49 percent of the shares in the company. With this participation, the Volkswagen Group will be securing further know-how and
strengthening its digital business capabilities. Together, the two companies will continue
the development of Volkswagen’s business models and digital added-value services.
diconium will therefore become a key technology partner for the development of new
digital services available via the Volkswagen Automotive Cloud. The completion of the
participation transaction is still subject to approval by the anti-trust authorities.
diconium (formerly dmc), with headquarters in Stuttgart, was established in 1995 and is a leading specialist in the holistic development of digital business models. Its activities include strategy
development and the design of the user experience (UX), as well as the implementation and
operational realization of business ideas. The proprietor-managed company has a total workforce
of about 800 people working at locations in Germany, Portugal, the USA and India. The core
competences of diconium include the development of sales platforms for digital products and
services as well as IT systems in customer management.
Volkswagen Automotive Cloud to be the basis of digital value-added services in the connected
vehicle
With diconium as a technology partner, the Volkswagen Group is taking the next step in its
digitalization efforts. The objective is to offer customers digital value-added services quickly and
easily for their vehicles, which will then be fully connected. The Volkswagen brand has taken the
lead within the Group and is developing the Volkswagen Automotive Cloud together with
Microsoft – this will link the connected vehicle, the cloud-based platform and digital services.
“At Volkswagen, we intend to expand our core business sustainably and to offer our customers
more and more tailor-made digital value-added services in and around their vehicles,” says
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Christoph Hartung, Head of Digital & New Business / Mobility Services of the Volkswagen brand.
“For this purpose, we are taking technology partners on board to assist us with development.
Together, we will offer customers a wide and convenient range of services that they can use with
their mobile devices or in their cars. With diconium, we have secured the support of a strong
technology partner with substantial experience and considerable competence in the development of digital sales solutions.”
Among other activities, Volkswagen and diconium intend to launch a global online sales platform
allowing Volkswagen customers to purchase and manage all the upcoming “We” services and ondemand functions for their connected vehicles. The functions available will include multimedia
streaming, automatic payment for fuel, battery charging and parking, and over-the-air updates.

With diconium as a technology partner, Volkswagen is taking
the next step in the development of the Volkswagen Automotive Cloud. This will link the fully connected vehicle, the cloudbased platform (One Digital Platform) and digital value-added
services.

The Volkswagen Automotive Cloud will link the fully connected vehicle, the cloud-based platform and digital valueadded services. The vehicle shown is a study.

Strong digital business capabilities important for implementation of new dealer contracts
Volkswagen will also cooperate with diconium on strengthening its digital business capabilities
and implementing the items agreed in the recently signed dealer contracts. These provide for
close cooperation between the manufacturer and dealers in the consistent digitalization of sales
processes and vehicles. Together, Volkswagen and diconium will develop possible projects such as
the provision of a software and platform landscape for modern customer and data management.
Andreas Schwend, The co-founder and co-Managing Director of diconium, says: “We are looking
forward to supporting a global player like Volkswagen as a key partner in the development of
new, digital business models in the future. Through our partnership with Volkswagen, we have
also secured clear long-term prospects for diconium, our employees and our existing and new
customers. In the future, Daniel Rebhorn and I, as the company founders, will continue to be
responsible for the development of our company and for safeguarding our agile culture in the
future together with the diconium management team.“
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Note:
This text and images are available at: www.volkswagen-newsroom.com.
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About the Volkswagen Group:
The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European
countries: Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products include ranges from pick-ups, buses and heavy trucks. Every weekday, 642,292 employees around
the globe produce on average 44,170 vehicles, are involved in vehicle-related services or work in other areas
of business. The Volkswagen Group sells its vehicles in 153 countries.

In 2017, the total number of vehicles supplied to customers by the Group globally was 10,741 million (2016:
10,297 million). The passenger car global market share was 12.1 per cent. In Western Europe 22.0 per cent of
all new passenger cars come from the Volkswagen Group. Group sales revenue in 2017 totaled €231 billion
(2016: €217 billion). Earnings after tax in 2017 amounted to €11.6 billion (2016: €5.4 billion).
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