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Volkswagen Group records strong first half:
growth in sales revenue and earnings
• Volkswagen Group posts record figures for the first six months of the current year
• Group sales revenue increases by 3.5 percent in the first half-year to EUR 119.4 billion
• Operating profit before special items climbs 9.8 percent to EUR 9.8 billion; special items in
connection with the diesel issue (EUR 1.6 billion) weigh on performance
• Group’s earnings before tax increase by 2.0 percent in the first half-year to nearly EUR 9 billion
• Continued robust net liquidity in the Automotive Division amounts to EUR 26.3 (23.8) billion
• CEO Diess: “The Volkswagen Group performed successfully in the first half of the year, with

very solid growth in sales revenue and earnings. We also delivered more vehicles than ever before. However, we cannot rest on our laurels because great challenges lie ahead of us in the
coming quarters.”

Wolfsburg, August 1, 2018 – The Volkswagen Group continued its profitable growth course
in the first half of 2018, posting record figures for deliveries, sales revenue and earnings
(before special items). In the period from January to June, Group sales revenue rose from
EUR 115.3 billion to EUR 119.4 billion year-on-year. Operating profit before special items
increased from EUR 8.9 billion to EUR 9.8 billion, however, expenditures of EUR 1.6 billion
in connection with the diesel crisis were recognized in the second quarter. The operating
return on sales before special items rose from 7.7 to 8.2 percent. The Group’s profit after
tax for the first six months was up 2.1 percent year-on-year to EUR 6.6 billion.“ The
Volkswagen Group performed successfully in the first half of the year, with very solid
growth in sales revenue and earnings. We also delivered more vehicles than ever before,”
said Dr. Herbert Diess, CEO of Volkswagen AG, commenting on the results for the first six
months. “However, we cannot rest on our laurels because great challenges lie ahead of us
in the coming quarters – especially regarding the transition to the new WLTP test procedure. Growing protectionism also poses major challenges for the globally integrated automotive industry.”
Globally, the Volkswagen Group delivered 5.5 million vehicles to customers in the first half of
2018. This means an increase of 7.1 percent compared with the prior-year period. CEO Diess: “The
growth demonstrates that the many new models rolled out by our Group brands win customers
over completely. Over the coming months, we will do everything in our power to validate the trust
of our customers worldwide. Our stated goal is to transform Volkswagen into our industry’s leading company in terms of profitability, innovative power, sustainability and customer satisfaction.”
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The sales revenue and operating profits of the Chinese joint venture companies are not included
in the figures for the Group. Despite negative exchange rate effects, the share of operating profit
attributable to these companies from January to June was EUR 2.3 (2.1) billion. The Chinese companies are accounted for using the equity method and are reflected in the Group’s financial result.
Despite anticipated expenditures arising from the transition to the new WLTP (Worldwide Harmonized Light-Duty Vehicles Test Procedure), the achievement of CO2 fleet targets and the rollout
of the electric campaign, the Group stands by its outlook – before special items – for the current
year. The Volkswagen Group forecasts that its sales revenue will be up to five percent higher than
the prior-year figure, with an operating return on sales (before special items) of between 6.5 and
7.5 percent.
“The first half of the year showed that the Group has a solid operating and financial base,” said
Frank Witter, member of the Group Board of Management, responsible for Finance and IT. “However, as communicated several times before, we need to prepare a volatile second half of the year,
particularly due to the WLTP.”

Net Liquidity in the Automotive Division
Net liquidity in the Automotive Division came to EUR 26.3 billion at the end of June. This represents an increase of 10.7 percent year-on-year. Research and development costs in the first half
of the year matched the prior-year level, while the R&D ratio decreased to 6.6 (6.9) percent from
January until the end of June. Capex in the Automotive Division came to EUR 4.4 billion, therefore
the ratio of capex to sales revenue in this division remained almost unchanged at
4.3 (4.2) percent.
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Brands and Business Fields
Sales revenue for the Volkswagen Passenger Cars brand in the first six months of 2018 was up
7.7 percent year-on-year at EUR 42.7 billion. The operating profit before special items was EUR 2.1
(1.8) billion. Higher volumes and improved product costs had a positive effect. However, this was
offset by higher distribution costs resulting from, among other things, the scrapping premium
and upfront expenditures for new products, especially in connection with the implementation of
the electrification campaign. The diesel issue gave rise to special items of EUR –1.6 billion.
Sales revenue for the Audi brand increased during the first half of 2018 to EUR 31.2 (30.0) billion.
In particular, higher volumes, efficiency gains and forward-looking currency management raised
the operating profit to EUR 2.8 (2.7) billion. The financial key performance indicators for the Audi
brand also include the Lamborghini and Ducati brands.
At EUR 9.2 billion, sales revenue for ŠKODA in the reporting period was up 5.1 percent year-onyear. Due to negative exchange rate effects and higher upfront expenditures for new products, the
operating profit declined by 4.5 percent to EUR 821 million, while volume improvements and optimization of costs had a positive impact.
At EUR 5.8 billion, sales revenue for the SEAT brand was 14.5 percent higher than in the same
period of the previous year. Operating profit improved by 62.7 percent to EUR 212 million. Positive
volume, price and mix effects considerably outweighed upfront expenditures for new products
and exchange rate effects.
Coming in at EUR 757 (867) million, sales revenue for the Bentley brand was lower than in the
same period of 2017. The operating result stood at EUR –80 (13) million, impacted in particular by
lower sales, delays in the start-up of the new Continental GT and exchange rate effects.
At EUR 11.2 (10.8) billion, Porsche Automobile generated a year-on-year increase in sales revenue
in the first half of 2018. The operating profit of Porsche Automobile increased by 0.4 percent to
EUR 2.1 billion, primarily due to positive mix effects.
Sales revenue of Volkswagen Commercial Vehicles climbed 6.7 percent in the first six months of
the current year to EUR 6.3 billion. Operating profit rose by 26.7 percent to EUR 567 million, due in
particular to volume and mix effects, improved price positioning and optimization regarding the
cost of materials.
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Sales revenue for the Scania brand, which amounted to EUR 6.5 (6.3) billion, was higher than for
the same period in 2017. At EUR 684 (673) million, operating profit improved on the prior-year
period. Cost increases were offset by higher volumes, a favorable exchange rate trend and an improved financial services business.
Sales revenue for MAN Commercial Vehicles increased to EUR 5.8 (5.3) billion in the first half of
2018. Operating profit rose to EUR 258 (EUR 193) million, due to volume-related reasons.
MAN Power Engineering generated sales revenue of EUR 1.6 (1.6) billion in the period from January to June 2018. The operating result was EUR 68 (73) million.
In the first half of 2018, the operating profit at Volkswagen Financial Services improved by
5.7 percent to EUR 1.2 billion, due in particular to business growth and improved margins.

Prospects for 2018
For the year as a whole, the Group expects deliveries to customers of the Volkswagen Group in
2018 to moderately exceed the prior-year figure amid continuously challenging market conditions. Challenges in the current fiscal year will arise mainly from the economic situation, increasing competition, exchange rate volatility and the diesel issue. In the EU, there is also a new, more
time-consuming test procedure for determining pollutant and CO2 emissions as well as fuel consumption in passenger cars and light commercial vehicles (WLTP).
Sales revenue for the Volkswagen Group is expected to be up by as much as five percent on the
prior-year figure. An operating return on sales before special items of between 6.5 and 7.5 percent
is anticipated for the operating return on sales. After special items, we anticipate that the operating return on sales will fall moderately short of the expected range for the Group.
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2nd quarter
2018

1st half
1

2017

%

2018

20171

%

Volume data2, thousand units
Deliveries to customers (units)

2,839

2,660

+6.7

5,519

5,155

+7.1

Vehicle sales (units)
Production (units)

2,807
3,059

2,660
2,696

+5.5
+13.5

5,575
5,786

5,270
5,433

+5.8
+6.5

649.7

642.3

+1.2

119,377
9,794

115,349
8,916

+3.5
+9.8

8.2

7.7

Employees (at June 30,
2018 / December 31, 2017)
Financial data (IFRSs), EUR million
Sales revenue
Operating profit
before special items
Operating return on sales
before special items (%)
Special items

61,149
5,583

59,152
4,549

9.1

7.7

–1,635

–

x

–1,635

–

x

Operating result
Operating return on sales (%)

3,948
6.5

4,549
7.7

–13.2

8,160
6.8

8,916
7.7

–8.5

Profit before tax
Return on sales before tax (%)
Profit after tax

4,495
7.4
3,313

4,207
7.1
3,101

+6.8

8,972
7.5
6,613

8,799
7.6
6,474

+2.0

3,391
6.5
4,753
3,844

3,389
6.7
1,198
3,411

0.0

6,759
6.9
2,033
6,829

–0.2

x
+12.7

6,747
6.6
10,208
6,862

2,481

2,319

+7.0

4,398

4,159

+5.8

4.8
909

4.6
–2,213

x

4.3
3,346
26,298

4.2
–4,795
23,745

x
+10.7

Automotive Division3
Total research and development costs
R&D ratio (%)
Cash flows from operating activities
Cash flows from investing activities attributable to operating activities4
of which: capex
Ratio of capex to sales revenue (%)
Net cash flow
Net liquidity (at June 30)
1
2
3
4

+3.4
+22.7

+6.8

Adjusted
Volume data including the unconsolidated Chinese joint ventures. These companies are accounted for using the equity method.
Including allocation of consolidation adjustments between the Automotive and Financial Services divisions.
Excluding acquisition and disposal of equity investments: second quarter EUR 3,702 (3,692) million.first half EUR 6,782 (6,853) million.
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+2.1

x
+0.5

Note:
•

Press text and images are available for downloading at www.volkswagen-mediaservices.com

•

You can find the full interim report under “Investor Relations” on
https://www.volkswagenag.com/de.html
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