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Volkswagen expects an SUV share of 50% by 2025
Volkswagen anticipates especially strong SUV growth in
North and South America, as well as in China
→ By 2025, the Volkswagen brand will be offering more than
30 SUV models throughout the world
→ In the smallest segment, the new T-Cross1 rounds off the
SUV product portfolio at the bottom
→

Wolfsburg. Volkswagen continues with the largest SUV offensive in the
company’s history. By 2025, every second Volkswagen passenger cars sold
throughout the world will probably be an SUV. This already applies to every
fifth car sold now. The brand expects especially strong growth in SUV sales
in North and South America, as well as in China. By 2025, Volkswagen will
be offering more than 30 SUV models throughout the world. With the new
Polo-sized T-Cross, the brand is rounding off its SUV product portfolio at
the bottom in the smallest segment. This Thursday the T-Cross is to make
its world debut and will be unveiled at the same time in Europe, China and
South America.
“SUVs are becoming
increasingly popular with
our
customers
throughout the world,”
says Jürgen Stackmann,
Member of the Board of
Management of the
The Touareg is at the top end of Volkswagen‘s SUV range, while
the T-Roc is currently the brand‘s smallest SUV.
Volkswagen Passenger
In this respect, it will be succeeded by the new T-Cross, which
Cars brand responsible
will make its world debut this Thursday.
for Sales. “This is why we
are consistently pursuing
our current SUV offensive. It will be a key contribution to strengthening our
core business so that we can invest the necessary billions of euros in
mobility and autonomous driving. The T-Cross rounds off our SUV family in
the rapidly growing small SUV market.”
With the Touareg in the premium SUV segment, the Tiguan2 and T-Roc in
the compact classes and the new T-Cross in the small car segment,
Volkswagen has a strong product portfolio that will continue to grow.
Further SUV models are due to follow. Volkswagen’s first full-electric SUV,
the ID. CROZZ3, is to be launched in 2020. This vehicle segment is part of
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Volkswagen’s e-mobility offensive, which aims to bring 20 new full-electric
models onto the market by 2025.
The SUV offensive announced by Volkswagen in 2015 is a success story. The
compact Tiguan is now among the 10 best-selling cars in the world, with
almost five million units sold. The introduction of the second generation in
2016 heralded the expansion of the Volkswagen SUV portfolio. The countryspecific models Atlas for the USA and Teramont for China are enjoying sales
success in their respective markets. The Touareg, which was the brand’s first
SUV and has now reached its third generation, is also recording outstanding
sales figures. Volkswagen expects global sales since the introduction of the
first generation to reach the figure of 1 million units in the near future.
The relatively young T-Roc, the SUV in the Golf class, also got off to a good
start. Since the model was launched at the end of last year, almost 130,000
cars have been sold.
Now the brand’s smallest and most compact SUV is ready to be launched –
the first SUV offered by Volkswagen in this vehicle class. The new T-Cross is
a real all-rounder, which is reflected by features such as the wide variety of
assistance systems previously only available on cars in higher segments. The
standard equipment includes the Front Assist ambient monitoring system
with Pedestrian Monitoring and City Emergency Braking function, the lane
keeping assistant Lane Assist, The Proactive Occupant Protection System
and the lane change assistant Blind Spot Detection. At the same time, the
T-Cross offers more space, variability and individuality thanks to its sliding
rear seat. With its digital cockpit and its outstanding connectivity with the
outside world, the T-Cross is the ideal car for its time.

1)

The vehicle has not yet gone on sale
Tiguan 2.0 TDI 110 kW/150 PS – fuel consumption in l/100 km: urban
areas 6.2-5.4/non-urban areas 5.1-4.3/combined 5.4-4.8; combined
CO2emissions g/km: 143-125; efficiency class: B-A
3)
Study
2)

About the Volkswagen brand: “We make the future real”
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and
produces vehicles at over 50 locations in 14 countries. In 2017, Volkswagen delivered 6.23 million vehicles,
including bestselling models such as the Golf, Tiguan, Jetta or Passat. Currently, 198,000 people work for
Volkswagen across the globe. The brand also has over 7,700 dealerships with 74,000 employees.
Volkswagen is forging ahead consistently with the further development of automobile production.
E-mobility, smart mobility and the digital transformation of the brand are the key strategic topics for the
future.
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