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Volkswagen delivers 100,000th e-Golf
– e-Golf1 was launched in 2014 and is one of the most successful battery electric

vehicles in Europe
– Anniversary vehicle was built and handed over to its new owner in the Gläserne

Manufaktur Dresden
– Assembly of the new ID.3 starts in the Gläserne Manufaktur in fall 2020
– Holger B. Santel, Head of Sales and Marketing Germany: “The e-Golf plays an

important role in the mobility turnaround for many customers.”

Dresden/Wolfsburg – Volkswagen yesterday delivered the 100,000th e-Golf in the
Gläserne Manufaktur Dresden. The model was launched in 2014 as the
Volkswagen brand’s second battery electric vehicle (BEV) after the e-up!3 (2013).
The e-Golf is one of the most successful electric vehicles in Europe and is also
popular with customers in other countries – including the USA. The new ID.3 will
be assembled in Dresden from fall 2020. In addition, the location is to be made
even more attractive as a destination for visitors and customers.
The anniversary vehicle painted in “Pure
White” was handed over to Maik Jaehde
from Landolfshausen near Hanover.
Once he had collected his vehicle he was
given an exclusive tour of production.
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Holger B. Santel, Head of Sales and
Marketing Germany, said: “The e-Golf
has already been our ambassador for emobility for more than five years.
Anniversary verhicle: The 100,000 e-Golf was
Today’s delivery milestone of 100,000
handed over to Maik Jaehde (3rd from right) in the
Transparent Factory Dresden at the end of
vehicles is confirmation of the e-Golf’s
November.
success in fulfilling its mission. It
therefore plays an important role in the
mobility turnaround for many customers and paves the way for the new ID.3.”
Henning Schulzki, Head of Sales and Marketing at the Gläserne Manufaktur
Dresden, added: “The e-Golf has made the Gläserne Manufaktur a vibrant showcase
for e-mobility since 2017. We will produce over 16,000 units this year – an all-time
high. We are delighted to have set this new record.”
Production of the e-Golf began in Wolfsburg in 2014. Due to the high demand, the
model has additionally been built in the Gläserne Manufaktur Dresden for more
than two and a half years. The new ID.3 will roll off the assembly line in Dresden
from next fall. Series production of the first model based on the Modular Electric
Drive Kit (MEB) started in Zwickau in November.
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The Gläserne Manufaktur’s function as a vehicle collection point is to be expanded,
with a specific focus on electric vehicles. Currently, some 1,300 vehicles per year are
handed over to customers in Saxony’s capital city. This number is to be significantly
increased in the coming years.
Around 27,900 e-Golf were delivered to customers worldwide from January to
October 2019 – with full-year deliveries in 2018 totaling 24,800. The five strongest
sales markets this year are Norway, Germany, the USA, the UK and the Netherlands.
The e-Golf has an output of 100 kW (136 PS) and a WLTP range of up to 230
kilometers.

1)
2)
3)

e-Golf: Power consumption in kWh/100 km (NEDC): combined 13.8 – 12.9;
combined CO2 emissions in g/km: 0; efficiency class: A+.
This vehicle is not yet for sale in Europe
e-up (61 kW/83 PS) single-speed automatic gearbox, combined power
consumption: 12.9 - 12.7 kWh/100 km (NEDC) and CO₂ emissions combined: 0
g/km, efficiency class: A+

Über die Marke Volkswagen:
Die Marke Volkswagen Pkw ist weltweit in mehr als in 150 Märkten präsent und produziert Fahrzeuge an
mehr als 50 Standorten in 14 Ländern. Im Jahr 2018 hat Volkswagen rund 6,2 Millionen Fahrzeuge
ausgeliefert. Hierzu gehören Bestseller wie Golf, Tiguan, Jetta oder Passat. Derzeit arbeiten weltweit 195.878
Menschen bei Volkswagen. Hinzu kommen mehr als 10.000 Handelsbetriebe mit 86.000 Mitarbeitern.
Volkswagen treibt die Weiterentwicklung des Automobilbaus konsequent voran. Elektromobilität, Smart
Mobility und die digitale Transformation der Marke sind die strategischen Kernthemen der Zukunft.
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