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Volkswagen brand triples deliveries of all-
electric vehicles in 2020  

− Volkswagen Passenger Cars lifts global deliveries of BEV vehicles by 197
percent and of electric vehicles overall by 158 percent

− Market leader in electric vehicles in Germany in 2020 as a whole
− 68,800 units ordered in 2020: ID.31 is Europe’s top-selling electric vehicle in

December
− CEO Ralf Brandstätter: “2020 was a turning point for electric mobility”

Wolfsburg, Germany – Volkswagen Passenger Cars has hit the ground running in 
the transition to electric mobility. “2020 was a turning point for Volkswagen and 
marked a breakthrough in electric mobility,” said Ralf Brandstätter, CEO of 
Volkswagen Passenger Cars. Last year, the brand delivered more electric vehicles 
worldwide than ever before, handing over more than 212,000 electric cars in 
total (+158 percent versus 2019), including nearly 134,000 battery electric 
vehicles (+197 percent versus 2019). “We are well on track to achieve our aim of 
becoming the market leader in battery electric vehicles,” Brandstätter continued. 
“More than any other company, we stand for attractive and affordable e-
mobility.”  

Despite a challenging market environment, Volkswagen delivered around 5.328 million 
vehicles across all drive systems to customers around the world. This is a decline of 
around 15 percent compared to the previous year. In the month of December, the 
brand continued its final sprint toward the end of the year and was only slightly below 
the very good monthly figures of the previous year with minus two percent. 
“Volkswagen showed its strengths in 2020. Despite all of the restrictions in automotive 
trade caused by the pandemic, we were able to maintain our global market share and 
even expand it in several regions,” said Klaus Zellmer, the board member responsible 
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for Sales of Volkswagen Passenger Cars. “This shows that we have attractive products 
that excite our customers and a highly motivated dealership organization.” 
 
ID.3 leaps straight to pole position on the sales chart in many countries in Europe 
Volkswagen Passenger Cars launched nine new electric and plug-in hybrid models in 
2020. This brought the share of BEV and hybrid vehicles in Europe up to 12.4 percent 
of the brand’s total deliveries – after 2.3 percent in 2019. The most popular model was 
the ID.3 with 56,500 units sold – even though this only came on the market in 
September – followed by the e-Golf2 with around 41,300 units and the Passat GTE3 
with approximately 24,000 units. Some 68,800 units of the ID.3 were ordered in 2020 
and more than 56,500 have already been delivered to customers – including to some 
14,400 customers in Germany. “We really hit the bullseye with the ID.3,” said Zellmer. 
“Even though it was only introduced in the second half of the year, it ranked in the top 
of the sales charts in many countries almost right away.”   
 
In fact, the ID.3 was the most frequently delivered BEV in Finland, Slovenia and 
Norway in December. In Sweden, the ID.3 was actually the top-selling car in December 
2020 in absolute numbers – regardless of the type of drive. In the Netherlands and 
Germany, Volkswagen Passenger Cars managed to leap to the number one spot in all-
electric vehicles over the full-year 2020 – with a share of 23.8 percent in Germany in 
the BEV market and 23 percent in the Netherlands.  
 
The breakthrough of electric mobility was also evident in the German fleet market, 
where the share of BEV and PHEV vehicles ordered increased to around 22 percent in 
total, up from around 2 percent in 2018 and some 5 percent in 2019. 
 
ID.4 and plug-in hybrids to provide additional boost in 2021 
Following closely on the heels of the ID.3, Volkswagen’s second all-electric model, the 
ID.44 is being successively launched. It is the brand’s first all-electric world car and as 
an SUV is also right in line with customer trends: the share of SUVs of Volkswagen’s 
total deliveries worldwide rose from 29.8 percent in 2019 to 34.8 percent in 2020.  
Klaus Zellmer said: “For 2021, we plan to increase our global market share.” In addition 
to the hybrid offensive started in 2020, the new BEV models will also provide a boost 
here.  
 
Overview of deliveries by the Volkswagen Passenger Cars 
brand:   
       

Deliveries to 
customers  

Dec 19 Dec 20 Change 
in % 

2019 2020 Change 
in % 

Western Europe 116,500 139,300 +19.5% 1,496,800 1,146,300 -23.4% 
Central and 
Eastern Europe 23,700 21,600 -8.6% 267,700 222,300 -17.0% 
North America 45,800 52,500 +14.7% 564,800 468,400 -17.1% 
South America 46,600 43,000 -7.8% 491,500 392,300 -20.2% 
China incl. HK 354,200 320,600 -9.5% 3,163,200 2,851,100 -9.9% 
Rest of Asia-Pacific 15,600 11,600 -25.7% 149,300 120,500 -19.3% 
Middle East/Africa 12,900 14,500 +12.7% 145,600 127,100 -12.7% 
Worldwide 615,200 603,100 -2.0% 6,279,000 5,328,000 -15.1% 
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1ID.3 – power consumption in kWh/100 km (NEDC): 15.4 –13.5 (combined), combined 
CO2 emissions in g/km: 0; efficiency class: A+ 
2e-Golf – power consumption in kWh/100 km (NEDC): 13.8 – 12.9 (combined), 
combined CO2 emissions in g/km: 0; efficiency class: A+ 
3 Passat GTE  – fuel consumption l/100 km (NEDC): combined 1.5 –1.4; electricity 
consumption in kW/h/100 km: combined 14.2 – 13.8; combined CO2 emissions in 
g/km: 34 – 32; efficiency class: A+ 
4ID.4 – power consumption in kWh/100 km (NEDC): 16.9 –16.2 (combined); combined 
CO2 emissions in g/km: 9; efficiency class: A 
 

About the Volkswagen brand:   
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces 
vehicles at over 50 locations in 14 countries. In 2019, Volkswagen delivered 6.3 million vehicles including bestselling 
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe. 
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with 
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the 
brand are the key strategic topics for the future. 
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