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Volkswagen and software expert has·to·be cooperate for expansion of charging infrastructure
• Volkswagen Group company Elli acquires minority stake in leading software provider for charging station operation
• Partnership for simple, standardized, convenient charging
• Software from has·to·be is already used for the connection of Volkswagen’s own charging infrastructure
Wolfsburg, 31. July 2019– Volkswagen is expanding its activities in the field of charging
infrastructure and is to cooperate closely with has·to·be GmbH, a leading provider of operating systems for e-mobility. Volkswagen Group company Elli is to acquire a minority stake in
the company. Together, has·to·be and Volkswagen will forge ahead with the expansion of the
pan-European charging network and participate in the rapidly growing market for charging
solutions. Some of the Group’s own charging stations are already operating using has·to·be
software and are therefore part of a holistic, integrated charging ecosystem.

Thorsten Nicklass, CEO Elli (left) and Martin Klässner, CEO
has-to-be GmbH (right)

“Simple and convenient charging is essential for the rapid breakthrough of e-mobility. We not only
need more charging stations; they must also be networked and function in an intelligent way.
Charging an electric car must be just as commonplace as charging a smart phone,” says Thomas
Ulbrich, Member of the Board of Management of the Volkswagen brand responsible for EMobility. “Together with has·to·be, we want to open up and develop the rapidly growing business
area of charging infrastructure. We will also be using has·to·be software ourselves. Throughout
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the Group, we will be installing about 36,000 charging points throughout Europe up to 2025. In
future, charging will therefore be quicker and more convenient.”
With over 70 employees from 10 nations, has·to·be GmbH manages more than 16,000 charging
points, not only in Europe but also throughout the world – from Norway to Great Britain to
Australia. The company’s history started six years ago with Audi in Ingolstadt as the first
customer. Since then, sales revenue has at least doubled every year – especially as a result of
strong demand in Germany and Switzerland. Now, the company’s customers range from the
automotive industry through energy suppliers to industrial companies. The company’s major
reference is IONITY, Europe’s largest fast charging network, a joint venture of the BMW Group,
Daimler AG, Ford Motor Company and the Volkswagen Group with Audi and Porsche. By the end
of 2020, IONITY plans to build a total of 400 fast charging facilities along major highways in
Europe. All the charging stations use has·to·be software.
Company founder Martin Klässner already made a prototype charging station in his garage 11
years ago. Pioneer Klässner recognized the potential of software development for charging infrastructure at an early stage. Now, the has·to·be founder is convinced: “Cooperation with the
Volkswagen Group, which is committed more strongly to this technology than any other automaker, will be a key element in shaping the future of e-mobility. With Volkswagen on board, we
will forge ahead with e-mobility in Europe and beyond.”
Networking energy and mobility
Via its subsidiary Elli, the Volkswagen Group is acquiring about a quarter of the shares in has·to·be
GmbH. Thorsten Nicklass, CEO of Elli, says: “Elli has set itself the goal of digitally networking the
topics of energy and mobility. We want to make charging simple and affordable and to establish
our company as a reliable partner for innovative, sustainable energy solutions connected with
electric vehicles. With our participation in has·to·be, we are now laying the foundation for a seamless customer experience during charging and for the integration of further digital services of the
Volkswagen Group. This participation is a further consistent step in our strategy for the intelligent
networking of charging and energy.
Volkswagen intends to bring e-mobility forward to a worldwide breakthrough and is pursuing the
largest electric offensive in the automotive industry. By 2028, the Group will be launching almost
70 new full-electric models on the market. In the next five years alone, Volkswagen will be
investing more than €30 billion in these efforts. In addition to attractive models, the electric
offensive also includes smart charging solutions, energy offerings and digital mobility services.
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About has·to·be GmbH
The company, with locations in Radstadt (Salzburg), Munich and Vienna, is a leading provider of
holistic solutions for e-mobility. has·to·be products and services offer everything companies need
for success in e-mobility from the trouble-free operation of electric charging stations to the
management of worldwide mobility services. At the annual be.connected conference, has·to·be
brings together companies, representatives and innovators in the industry to exchange
experience and network together.
https://has-to-be.com/de/
https://be.connected-conference.com/
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About the Volkswagen Group:
The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European
countries: Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products include ranges from pick-ups, buses and heavy trucks. Every weekday, 664,496 employees around
the globe produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areas of
business. The Volkswagen Group sells its vehicles in 153 countries.
In 2018, the total number of vehicles supplied to customers by the Group globally was 10,8 million (2017:
10,7 million). The passenger car global market share was 12.3 per cent. In Western Europe 22.0 per cent of all
new passenger cars come from the Volkswagen Group. Group sales revenue in 2018 totalled €235.8 billion
(2017: €231 billion). Earnings after tax in 2017 amounted to €17.1 billion (2017: €11.6 billion).
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