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Volkswagen and Autostadt host 9th Global Social
Business Summit
•
•
•
•

Global Social Business Summit: International forum for Social Business
Four-day exchange of experts from 6 through 9 November under the patronage of Nobel
Peace Prize laureate Prof. Muhammad Yunus
Around 800 participants from 60 countries
Member of the Board of Management Gunnar Kilian: “Signal for a global shift in thinking
towards socially and ethically responsible business models”

Wolfsburg, November 6, 2018 – Mobility solutions that are both democratic and sustainable, measures to strengthen solidarity amidst growing worldwide insecurity, ways of
understanding sports as a socially connective force – these and other aspects are the key
issues of this year’s Global Social Business Summit (GSBS), which will be taking place in
the Autostadt Wolfsburg this week. Since its inception in 2009, Volkswagen Group
supports the conference for the third time. “I am sure that the Global Social Business
Summit will not only inspire the Volkswagen Group in an important phase of its transformation, but also signal far beyond Wolfsburg for a global shift in thinking towards
socially and ethically responsible business models.", says HR board member Gunnar
Kilian. The Volkswagen plant in Wolfsburg alone already obtains components and preassembly services from almost 40 social institutions in the region, such as deaconries,
counseling and social welfare organisations.
In the immediate vicinity of the headquarters of the Volkswagen Group, around 800 representatives from the sciences, from politics and business will discuss perspectives for focusing business
practices on social goals from 6 through 9 November. After previous meetings in Austria, Malaysia,
Mexico and France, this year the Grameen creative Lab, co-founded by Nobel Peace Prize winner
Prof. Muhammad Yunus and social visionary Hans Reitz, will be welcoming the global participants
in Wolfsburg.
Nobel Peace Prize laureate Prof. Muhammad Yunus introduced microcredits for poorer populations in Bangladesh in the 1980s to fight poverty. He is regarded as the thought leader of social
business ventures, which combine economic activities with the obligation to orient the entrepreneurial innovation force to the solution of urgent social problems. Muhammad Yunus: “It is time
that we use our creativity, wealth and resources and put the needs of all people at the centre of
our personal and also economic thinking and acting. The concept, introduced by me, named as
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“Social Business”, is a new business model to bring sustainability and sanity in the existing economic theory.”

Global Social Business Summit 2017
© The Grameen Creative Lab

Nobel Peace Prize laureate Prof. Muhammad Yunus
© The Grameen Creative Lab

According to the Nobel laureate, Social Business is not only an essential tool for resolving the
crises that humankind faces, it is also an expression of human creativity. “Over the last nine years
the Global Social Business Summit has inspired us to take a journey together to achieve
everything we imagine.”
The GSBS is accompanied by the Academia Conference on 6 and 7 November, addressing the
latest scientific findings dealing with Social Business. On these two dates as well, the "Young
Challengers and Young Pioneers Meeting" will be held, allowing young entrepreneurs from
around the world to not only acquaint themselves with the fundamentals of Social Business, but
to discuss and further develop existing Social Business practices.
On the initiative of Volkswagen, Adidas and Zalando, a parallel “Hackathon for Supply Chain
Transparency” will be held, including NGOs and start-ups. 100 experts from various disciplines
will meet on 7 November at the Volkswagen Digital Lab in Berlin to develop innovative, sustainable digital solutions. The results will be presented at the Global Social Business Summit. Other
Group initiatives such as xStarters, a program promoting digital skills among young people, are
part of a nationwide competition that invites schoolchildren to use the xStarters App to collaboratively develop an idea that will improve the living conditions in their communities. Another
noteworthy project of Volkswagen Group is the MAN Impact Accelerator, which supports social
start-ups in the transportation sector with an accelerator program, and City Skater, a special
production facility that creates work opportunities for 20 employees with disabilities and altered
performances.
Support for the GSBS is part of the comprehensive and multi-facetted activities through which
the Volkswagen Group empowers its social and cultural objectives. This includes partnerships
with social initiatives, cultural institutions and creative projects throughout the globe. The Group
is convinced that a broad creative discourse and the experience of cultural diversity are crucial to a
value-driven and progressive community.
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Options for registration as well as further information about the Global Social Business Summit
(GSBS) can be found at www.gsbs-2018.com.
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About the Volkswagen Group:
The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European countries: Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products include ranges from pick-ups, buses and heavy trucks. Every weekday, 642,292 employees around
the globe produce on average 44,170 vehicles, are involved in vehicle-related services or work in other areas of
business. The Volkswagen Group sells its vehicles in 153 countries.

In 2017, the total number of vehicles supplied to customers by the Group globally was 10,741 million (2016:
10,297 million). The passenger car global market share was 12.1 per cent. In Western Europe 22.0 per cent of
all new passenger cars come from the Volkswagen Group. Group sales revenue in 2017 totalled €231 billion
(2016: €217 billion). Earnings after tax in 2017 amounted to €11.6 billion (2016: €5.4 billion).
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