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T-Roc with new top-of-the-range engine and more
customisation options
–

–

–

New 2.0-litre top-of-the-range diesel engine generating 140 kW / 190
PS available to order
“Black Style” design package for even more exclusive character and
elegance
“beats” package with 300-watt sound system and fresh design

Wolfsburg (Germany) – Volkswagen enhances the range of special equipment for
the T-Roc: the popular, compact SUV is now available to order with a particularly
powerful 2.0-litre diesel engine generating 140 kW / 190 PS1. Two new design
packages are also available for the T-Roc: the “Black Style” equipment package
lends the T-Roc more elegance, thanks to many black, contrasting elements; the
optional “beats” package includes the first-class “beats” sound system and many
highlights in red – on the inside and outside of the vehicle.
T-Roc with new, powerful diesel engine
The T-Roc with the optional Sport
equipment line is now available with a
new engine variant. The diesel engine
generates 140 kW / 190 PS and boasts a
torque of 400 Nm from a 2.0-litre TDI. The
output is distributed to all four wheels of
the T-Roc using 4MOTION all-wheel drive
and the engine has been paired with a 7T-Roc with “Black Style” design package
speed DSG. In Germany, the starting price
of the T-Roc 2.0 TDI with 140 kW / 190 PS is €35,105.
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Impressive contrast guaranteed: “Black Style” design package
The “Black Style” design package includes many different black elements, such as
exterior mirror housings, side trims, the bottom radiator trim strip as well as black 18inch “Grange Hill” alloy wheels. A further special characteristic is the new foil on the Cpillar with a grey and black graphic pattern.
The interior also carries through the aesthetics of the “Black Style” design package: the
black headliner and black glossy dash pad establish a contrast to the white background
lighting. In Germany, the design package for the T-Roc with optional Sport equipment
line is available from €1,235 and the optional Style equipment line can be added
starting from €1,575.
As an option, the roof can also be configured in black. Black, 19-inch Suzuka alloy
wheels are also available to guarantee even more individual character.
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New “beats” package with red highlights – on the inside and outside
The “beats” sound system lies at the core of the new, optional “beats” package
featuring six loudspeakers, digital 8-channel amplifier, subwoofer and a total output of
300 watts. These components have been perfectly coordinated and bring impressive
sound to the T-Roc. The Composition Media radio and App-Connect are also along for
the ride.
Other “beats” package features include sills panel trims with “beats” lettering, a red
dash pad and red background lighting, representing further highlights on the inside of
the vehicle. The exterior is dominated by red exterior mirror housings and C-pillars
with a unique foil. 17-inch Mayfield alloy wheels – featuring a red edge around the
Volkswagen badge – finish off the overall appearance. In Germany, the “beats”
package for the T-Roc will be available at a surcharge of €720 for the optional Style
equipment line and €850 for the Sport equipment line.

1)

T-Roc 2.0 TDI SCR 140 kW / 190 PS – fuel consumption in l/100 km: urban 6.1–5.9 /
extra-urban 4.7–4.6 / combined 5.2–5.1; combined CO2 emissions in g/km: 137–134;
efficiency class: B.

About the Volkswagen brand:
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces
vehicles at over 50 locations in 14 countries. In 2018, Volkswagen delivered 6,2 million vehicles including bestselling
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe.
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the
brand are the key strategic topics for the future.
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