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New electric family member: ID. SPACE VIZZION
will be presented at the Los Angeles Auto Show

— Zero emissions, maximum versatility: The ID. SPACE VIZZION! defines a totally new,
fully electric car segment

- Aerodynamic exterior design: Openings in front and roof section reduce Cd value
and increase range up to 590 km (WLTP) or 300 miles (EPA)

- Seventh member of the ID. family: ID. SPACE VIZZION follows ID.}, ID. CROZZ%, ID.
BUZZ!, ID. VIZZION?, ID. BUGGY! and ID. ROOMZZ?

Wolfsburg / Los Angeles - Volkswagen will debut the ID. SPACE VIZZION to the world
on the eve of the Los Angeles Auto Show on November 19" 2019—a zero-emissions
vehicle for a new era, new thinking and new mobility. The ID. SPACE VIZZION is a
wagon of tomorrow that combines the aerodynamic characteristics of a Gran Turismo
with the spaciousness of an SUV. Stylistically, the ID. SPACE VIZZION follows the
design DNA of the ID. family, yet has a completely independent and progressive
character.

The exterior of the ID. SPACE VIZZION has excellent
aerodynamic characteristics

The interior of the ID. SPACE VIZZION offers
generous space

“So far, with our ID. family, we have shown what is possible with electric vehicles in
each known car category. With the ID. SPACE VIZZION we create a new, fully electric
segment,” says Klaus Bischoff, Head of Volkswagen Design.

The ID. SPACE VIZZION is based on Volkswagen's Modular Electric Drive Matrix (MEB).
The MEB fully exploits the technical possibilities of e-mobility and guarantees long
ranges, dynamic driving performance and a whole new level of digital networking.

When it comes to the design, the front and roof sections are particularly precise, with
openings for the airstream for aerodynamically optimal design. Thanks to the
efficiency of the drive system and impressive aerodynamics, the ID. SPACE VIZZION
has a range of up to 590 kilometers (WLTP) or 300 miles (EPA).

Inside, the study defines a completely new paradigm of intuitive usability with its

completely digitized cockpit. The materials are consistently made from sustainable raw

No. 385/2019

Media contact
Volkswagen Communications

Product Communications
Jochen Tekotte

Spokesperson

Product Line e-mobility

Tel: +49 5361 9-87057
jochen.tekotte@volkswagen.de

Product Communications

Christian Buhlmann

Head of Product Line
Communications

Tel: +49 5361 9-87584
christian.buhlmann@volkswagen.de

K (MTube}

More at
volkswagen-newsroom.com

Page 1 of 2


mailto:Name@volkswagen.de
https://www.volkswagen-media-services.com/
https://www.facebook.com/VolkswagenDE
https://www.twitter.com/vwpress_de
https://www.youtube.com/channel/UCJxMw5IralIBLLr0RYVrikw

Media Information

materials, such as the new AppleSkin™, an artificial leather with a proportion of
residual matter from apple juice production.

The ID. SPACE VIZZION is a study for the future, but not a dream. The production

version will be released in late 2021, and will come in different versions for North
America, Europe and China.

! = Concept Car

About the Volkswagen brand:

The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces
vehicles at over 50 locations in 14 countries. In 2018, Volkswagen delivered 6,2 million vehicles including bestselling
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe.
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the
brand are the key strategic topics for the future.
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