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JETTA successfully offers entry-level individual
mobility in China
•
•
•

Eight months after the brand’s launch, JETTA now holds a 1% share of the
world's largest automotive market
JETTA brand appeals to customers looking for first private car ownership
after Covid-19
Launch of the all-new VS71 SUV completes the brand’s line-up

Beijing, May 22, 2020. JETTA, Volkswagen’s sub brand in China, continues to be a well-received
option for buyers in China seeking to own a car for the first time. In April, JETTA delivered
13,500 cars to customers. This equals roughly one percent of the world’s largest automotive
market, a development made possible by one of the best brand starts in Chinese history. From
January to April, around 38,000 of the brand’s cars were sold.

JETTA VS51 Marketing-Aktion in Chengdu

Chengdu Auto Show presentation of JETTA VS71

Due to the impact of Covid-19, the desire for personal car ownership has been rising in China, with
customers now more motivated than ever to avoid crowded public or shared transportation. JETTA’s
model range including one sedan and two SUVs is giving customers the chance to enter the world of
individual mobility and become part of the Volkswagen family.
Since its market entry in September 2019, JETTA has been gaining momentum. Around 81,000 JETTA
cars have been delivered to customers. In 2020, its first full year of sales, the brand will continue to
boost Volkswagen Group China’s market share. Despite the enormous negative impact of the Covid-19
pandemic on China’s automotive market, JETTA’s results in the first four months of this year show only
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a downturn of 12% when compared to the four months from market entry in September to December
2019. So while the overall market decreased by 30 percent from January to April 2020, JETTA gained
market share.
China’s vehicle density is three times lower than that of Germany, hence the space for growth in China,
especially within the entry-level segment that alone represents a third of the total market. Among
customers in this segment, around 80 percent are first time buyers, JETTA’s main target group. The
brand’s customers are located in emerging cities.
JETTA’s successful start in the market has been further strengthened by the introduction of the brand’s
VS7 SUV model launched in March. The model’s market launch was also presented to the world online,
with the event attracting 10 million viewers. The VS71 completes the JETTA line-up of three cars that
also features the VS51 SUV and the VA31 sedan.
The JETTA brand closes the gap between the entry-level and the volume segment where the
Volkswagen brand leads the field. For the first time in Volkswagen’s history, a single model has gone on
to transform into a brand of its own, with its own proprietary model family. JETTA is positioned
independently in the market, but with recognizable proximity to the world of Volkswagen. Jetta’s
success is based on the Volkswagen DNA: quality, safety, value retention and a clear design language. All
models are produced by FAW-Volkswagen in a state-of-the art factory in Chengdu, working closely with
FAW-VW’s central hub in the city of Changchun.
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The JETTA brand models are not for sale in Europe
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About the Volkswagen Group:
The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European
countries: Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati,
Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the
way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the
products range from pick-ups to buses and heavy trucks. Every weekday, 671.205 employees around the globe
produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areas of business.
The Volkswagen Group sells its vehicles in 153 countries.

In 2019, the total number of vehicles delivered to customers by the Group globally was 10.97 million (2018:
10.83 million). The passenger car global market share was 12.9 percent. Group sales revenue in 2019 totaled
EUR 252.6 billion (2018: EUR 235.8 billion). Earnings after tax in the fiscal year now ended amounted to
EUR 14.0 billion (2018: EUR 12.2 billion).
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