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Happy birthday K70! The quiet game changer turns 50

—  First Volkswagen with water-cooled engine and front-wheel drive broke new
ground for Volkswagen

— Atrendsetter with future-oriented design

— Afan of the K 70 right from its launch remembers: "It was really quite
special”

"Love the VW K70 - because it opens up a new VW era”this was the advertising Media contact
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Volkswagen K70 - a classic from Salzgitter Karl-Giinter QueiBer with his K70 LS visiting the
Salzgitter plant

Salzgitter (D) - At a press conference held in Salzgitter on October 20, 1970,
Volkswagen presented the new K 70 and the plant built especially for the production
of this model. "A new Volkswagen, different to all the others made to date - the VW K
70," the press folder said. In fact, the notchback sedan broke new ground in many
respects. With this new model, Volkswagen was on the threshold of a new, successful
era.

Technology. With the water-cooled engine and front-wheel drive of the K70,
Volkswagen accomplished a changeover to a drive concept that was entirely new for
the brand and would later achieve success with the Passat and Golf. The K70 had a
state-of-the-art chassis with independent suspension. The extraordinarily long
wheelbase allowed an especially spacious interior and provided very good handling.

Safety. Despite all the comfort of the K70, one of the main emphases was on active
and passive safety. Features such as a reinforced passenger compartment, crumple
zones at front and rear, a fuel tank at the rear in the protected area and preparation for
safety belts on all seats as a standard feature set new standards.

Design. The uncluttered design with its clear lines, which is still attractive today,
proved to be ground-breaking. The notchback sedan was designed by Claus Luthe, one
of the major automobile designers of his time. His design signature is also evident in
later Volkswagen models such as the Golf and the Polo.
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Clear lines and generous space form Claus Luthes design

Convinced from the start

Karl-Giinter QueiB3er is an eyewitness who experienced the K70 and the upheaval at
Volkswagen right from the start. The 79-year-old started his career with Volkswagen in
1970 as a vehicle painter at the new plant in Salzgitter. He still remembers the first
few years very well, a time of upheaval and transformation. “That was really
something quite special,” he says, remembering the era of the K70.

He was soon convinced by the car with its water-cooled front-mounted engine, four
doors and its sensationally spacious interior and trunk. He already bought his first K70
in 1971. Until then, he had driven a Beetle and the changeover was a quantum leap.
After he had driven three K70, a Golf appeared in his garage. “Things keep moving,”
says the man who generally welcomes change and enjoys the experience.

Reunion in Salzgitter: The front-mounted engine, elaborately
Karl-Giinter QueiBer and the K70 well-kept

No. 254/2020 Page 2 of 3



Media information

From K70 to ID.3!

Nowadays, he drives a K70 LS and a Golf 8. By purchasing the K 70, he has fulfilled a
dream and he regularly takes part in rallies and organized trips with his classic. In
September, an excursion took him to his old place of work in Salzgitter. With his fan
club, he had really wanted to celebrate the anniversary of the K70 with a special
organized tour and event. Unfortunately this was not possible in view of the situation
this year. He therefore celebrated with a small group of people in Salzgitter and
remembered a very special era. More and more employees stopped by the unusual
vehicle and their former colleague QueiB3er answered all their questions
enthusiastically.

He is very proud of the fact that he has driven every generation of the Golf to date.
With the new Golf 8, the digital Golf, he is once again welcoming change and chal-
lenges with open arms. After all, things keep moving. He is also sure that an ID.3 will
also take its place in his garage.

11D.3 - combined power consumption in kWh/100 km (NEDC): 15.4-14.5, CO:
emissions ing/km: O; efficiency class: A+.

About the Volkswagen brand:

The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces vehi-
cles at over 50 locations in 14 countries. In 2019, Volkswagen delivered 6.3 million vehicles including bestselling
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe.
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the
brand are the key strategic topics for the future.
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