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Gala appearance in camouflage:
new Volkswagen Touareg drives more than 16,000 km
to its own world premiere
→ From Bratislava (Slovakia) to Beijing (China) in 21 days
→ Long-distance specialist Rainer Zietlow and his team drive

16,500 km through a total of eleven countries
→ New Touareg proves a reliable, comfortable companion in
sometimes unpredictable road and weather conditions
Wolfsburg - He's done it again: Rainer Zietlow and his team are among
the guests of honour at the world premiere of the third generation
Volkswagen Touareg1 in Beijing today. The adventurer and his companions
drove to the world premiere to Beijing over land in a camouflaged
prototype of the new Volkswagen Touareg. The team spent a total of 21
days on the "Bratislava2Beijing" tour.
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"The new Touareg with its numerous driver assistance systems proved to
be an absolutely reliable and comfortable car on this world premiere drive",
says Rainer Zietlow. "The new Volkswagen SUV is absolutely suitable in
every respect for long distances and impressed us in unpredictable road
and weather conditions."
For three weeks Zietlow and his team put the new Touareg to the ultimate
test. The route of the "Bratislava2Beijing" project took the Touareg
pioneers through eleven countries: Slovakia, Austria, the Czech Republic,
Poland, Lithuania, Latvia, Estonia, Russia, Kazakhstan, Mongolia and China.
The starting point was the Volkswagen plant in Bratislava, where the
Touareg has been manufactured for 16 years. Almost one million units
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have rolled off the production line since the start of series production in
2002.
Zietlow and his comrades drove the new Touareg through wintry Europe
and deep-frozen parts of Asia. Daily stages, some of which were more than
1,000 kilometres long and temperature ranges of minus 23 to plus 21
degrees Celsius, demanded everything from man and machine, giving the
team unforgettable moments at the same time. Unique landscapes, hairraising road conditions, sit-ins with ice fishers. And never feeling out of
place: the new Touareg – with camouflaged front and rear before its world
premiere.
The journey to the world premiere in Beijing took them along the snowcovered Urals, past frozen Lake Baikal through the expanses of Kazakhstan,
the mountains and steppes of Mongolia and finally over Inner Mongolia to
the Middle Kingdom. 16,500 exciting kilometres, marking another
milestone in the long-distance history of the Volkswagen Touareg. So far
Rainer Zietlow has driven a Touareg along the "Panamericana" from Tierra
del Fuego to Alaska in eleven days and 17 hours, from Melbourne to St.
Petersburg ("Russtralia") in 17 days and eleven hours, from South Africa to
Norway ("Cape to Cape 2.0") in nine days and four hours and from
Magadan (Eastern Russia) to Lisbon in six days and nine hours.
More about the individual stages of the current "Bratislava2Beijing" tour as
well as extensive photo material can be found under:
www.volkswagen-media-services.com.
1)

Touareg – The vehicle is a near-production concept car.

About the Volkswagen brand: “We make the future real”
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and
produces vehicles at over 50 locations in 14 countries. In 2017, Volkswagen delivered 6.23 million vehicles
including bestselling models such as the Golf, Tiguan, Jetta or Passat. Currently, 198,000 people work for
Volkswagen across the globe. The brand also has 7,700 dealerships with 74,000 employees.
Volkswagen is forging ahead consistently with the further development of automobile production.
E-mobility, smart mobility and the digital transformation of the brand are the key strategic topics for
the future.
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