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February 28, 2020

Following the cancellation of the Geneva Motor Show,
Volkswagen will be presenting its innovations as part
of an online stream
−

World premieres of the Touareg R1 and sporty, compact Golf icons

Wolfsburg (Germany) - Volkswagen welcomes the decision of the Geneva State
Council to cancel this year’s Geneva Motor Show. This is a decision in the interests
of the health and safety of all participants and employees. As an alternative to
the originally scheduled press conference on Tuesday, March 3rd, at 9.10 am, the
Volkswagen brand will showcase its automotive innovations in an online stream.
Ralf Brandstätter, Chief Operating Officer of the Volkswagen Brand, and Dr. Frank
Welsch, Member of the Board of Management of the Volkswagen Passenger Cars
Brand with responsibility for Technical Development, will be presenting the new
Touareg R with plug-in hybrid technology and the eighth generation of the Golf GTI2
for the very first time. The event will be streamed on https://www.volkswagennewsroom.com/en/live-stream-5455. Further transmission details to follow shortly.
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Touareg – The vehicle is a production-near concept car.
Golf GTI – The vehicle is a production-near concept car.

About the Volkswagen brand:
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces
vehicles at over 50 locations in 14 countries. In 2019, Volkswagen delivered 6,2 million vehicles including bestselling
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe.
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the
brand are the key strategic topics for the future.
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