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Electric Life: Volkswagen subsidiary Elli offers
Volkswagen Naturstrom® throughout Germany
with immediate effect

e Elli (Efectric Life) supplies 100 percent CO,-free Volkswagen Naturstrom® to private
households and small businesses with and without electric vehicles

e TUV-certified origin from wind, solar and hydropower facilities in Germany, Austria and
Switzerland

¢ Customers contribute to the energy transition and to the mobility of the future

Wolfsburg, January 29, 2019 — The Volkswagen Group is taking a further consistent step
towards sustainability. The new Group subsidiary, Elli Group GmbH, is offering an eco-
power tariff that is available throughout Germany with immediate effect. The first
product from Elli is called “Volkswagen Naturstrom®”, comes from 100-percent
renewable sources and is intended for private households and small businesses. The new
tariff is expressly intended not only for current customers of Volkswagen Group brands
or owners of electric vehicles.

Elli’s goal is the digital networking of energy and
mobility. This is based on the conviction that e-mobility
can only be really sustainable if vehicles are powered
by electricity generated on a CO»-free basis.

Thorsten Nicklass, designated CEO of Elli: “With our
Naturstrom offering, we want to make eco-power easy

and inexpensive to buy and to establish ourselves as a
Volkswagen Naturstrom® comes from sustainable reliable partner for innovative, sustainable energy
sources solutions for households and electric vehicles.”

Up to the market launch of the first electric car based
on the new modular electric toolkit (MEB), the Volkswagen ID.*, Elli will be gradually building up
a portfolio of smart charging solutions ranging from hardware via invoicing and additional
digital services through to comprehensive consultancy packages up to the beginning of 2020.
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will include wallboxes, charging stations and IT-based energy management systems as well as
customer cards for charging on the road.

Karsten Miede, project manager for Volkswagen Naturstrom® and Head of E-Mobility Services
with VW Kraftwerk GmbH: “As the supplier of Volkswagen Naturstrom®, we are opening up an
entirely new business area for the Group. In the new world of mobility, the topics of energy and
the automobile will become increasingly closely linked —we intend to grasp this opportunity.”

Volkswagen Naturstrom® from Elli: pricing
In Germany, the standing and commodity charges of all electricity suppliers are subject to

regional differences and depend on a number of factors including the utilization charges of grid
operators. The latest information on Elli’s tariff is available on the website naturstrom.elli.eco.

A sample calculation for central Berlin indicates that a typical household of three persons with an
annual consumption of 3,500 kilowatt-hours could save about €280 compared with the standard
tariff of the local general supplier over the contract term of 24 months.

The special feature of the Elli tariff calculator is that it can include the consumption of an electric
car in addition to a household, if the customer so wishes.

Volkswagen Naturstrom® from Elli: quality of power

Electricity customers using the new tariff will be supporting the energy transition. For each
kilowatt-hour used by a customer, the same quantity of power will be fed to the grid from
renewable sources such as wind, solar or hydroelectric power facilities. Currently, the power is
taken mainly from hydropower plants in Germany and neighboring countries with physical
network links such as Austria or Switzerland.

TUV Nord certifies that the power comes from environmentally compatible power plants. This
body confirms that the quantity of power purchased by the customer is taken entirely from CO-
free plants. It is also certified that the supplier, VW Kraftwerk, invests actively in the expansion of
renewable energies, for example through the construction of the Salzgitter wind farm which is
due to be connected to the grid before the end of the year. It is planned that some of the power
generated there should be included in the power mix for Volkswagen Naturstrom®.
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Volkswagen Naturstrom® from Elli: contract conditions

The minimum contract term is 24 months, with a full price guarantee for the first 12 months. For
the second period of 12 months, Elli guarantees that there will be no price adjustments asa
result of changes in invoicing, procurement, sales and other administrative expenses. The time
required for the changeover depends on the current contract, the local network operator and, in
the case of relocation, the removal date. The process itself is easy and can be completed at any
time either online at https://www.elli.eco/de/naturstrom or over the phone on 05361-3790 500

(Monday to Friday 8 a.m.to 8 p.m., Saturday 9 a.m.to 4 p.m.).
About Elli: Elli is currently developing other energy and mobility solutions for customers in
Germany and Europe offering electric vehicle drivers and fleet managers the easy use of digitally

networked electricity. Elli has offices in Wolfsburg, Berlin and Munich.

*Concept car
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About the Volkswagen Group:

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile
manufacturers and the largest carmaker in Europe. The Group comprises twelve brands from seven
European countries: Volkswagen Passenger Cars, Audi, SEAT, SKODA, Bentley, Bugatti, Lamborghini, Porsche,
Ducati, Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small
cars all the way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles
sector, the products include ranges from pick-ups, buses and heavy trucks. Every weekday, 642,292
employees around the globe produce on average 44,170 vehicles, are involved in vehicle-related services or

work in other areas of business. The Volkswagen Group sells its vehicles in 153 countries.

In 2018, the total number of vehicles supplied to customers by the Group globally was 10, 834 million (2017:
10,741 million). The passenger car global market share was 12.1 per cent. In Western Europe 22.0 per cent of
all new passenger cars come from the Volkswagen Group. Group sales revenue in 2017 totaled €231 billion

(2016: €217 billion). Earnings after tax in 2017 amounted to €11.6 billion (2016: €5.4 billion).
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