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CrossFit: The world’s most diverse workout meets
all-round performance
−

Sara Sigmundsdottir becomes a brand ambassador for Volkswagen R

Volkswagen R has a new brand ambassador: World-class athlete Sara
Sigmundsdottir is now representing Volkswagen’s sporty brand around the
world. The Icelandic CrossFit star authentically embodies values like performance
and versatile abilities.
Sara Sigmundsdottir is one of the
world’s most successful female
CrossFit athletes. She won the
CrossFit Open, the second most
important competition in this
sport, in 2015, 2017, 2019 and
2020. She has also won prestigious
regional competitions in Europe
and Dubai. She won bronze medals
in 2015 and 2016 at the CrossFit
Games, the sport’s world
1
Sara Sigmundsdottir and the T-Roc R .
championship competition.
CrossFit is a competition that incorporates a range of exercises from various
disciplines. These disciplines include gymnastics, powerlifting, Olympic weightlifting,
endurance and rowing.
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“As an athlete who challenges herself in a range of disciplines and strives for
perfection, Sara Sigmundsdottir is an ideal brand ambassador,” Jost Capito, Managing
Director of Volkswagen R, said in welcoming the Icelandic competitor to the
Volkswagen R team. “Her ambition and her incredible athletic performance reflect the
essence of the Volkswagen R.”
Sigmundsdottir developed her passion for the sport during her competition debut in
2013. The passion however, was something that began to develop earlier during her
intensive power and athletic training. When she is not training or competing, the 28year-old studies psychology. Her academic work is not only helping her lay the
foundation for her post-athletic life, but also counterbalances the demands that
training and competition place on her. She lives in her Icelandic hometown of Njardvik.
where prepares for competitions around the world in her very own training facilities.
“I am beyond proud to be working with Volkswagen R, a brand that embodies so much
of what I believe and stand for” Sigmundsdottir said. “Volkswagen R is a perfect fit for
me. Beautiful design combined with immense power and once I sat in the new T-Roc R
and started driving I instantly realised that it was the car of my dreams. I look forward
to what I hope will be a long standing and fruitful relationship.”
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T-Roc R – fuel consumption, l/100 km: urban 9.5 - 9.1, extra-urban 6.6 - 6.5,
combined 7.7 - 7.5; CO2 emissions combined in g/km: 176 - 171; efficiency class: D

About the Volkswagen brand:
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces
vehicles at over 50 locations in 14 countries. In 2019, Volkswagen delivered 6,28 million vehicles including bestselling
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe.
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the
brand are the key strategic topics for the future.
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