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“As if shaped by the wind itself”: 
The exterior design of the new ID.41 
− Powerful proportions, flowing lines and sculptured rear are the hallmarks of 

the new all-electric SUV 
− Design with outstanding aerodynamics: drag coefficient of only 0.28 

 
Wolfsburg (Germany) – Superior power, packaged in organic forms: the ID.4 is 
the first all-electric SUV from Volkswagen. Its exterior design clearly shows the 
dawn of the new era: it combines a powerful expression with flowing, organic 
forms and excellent aerodynamic qualities.  

 
With the ID.4, Volkswagen is expanding its 
offering by an all-electric vehicle in the 
largest segment worldwide – the compact 
SUV class. The car will in future be built 
and sold in Europe, China and later also in 
the US. Klaus Zyciora knows the character 
of the ID.4 like no-one else – the Head of 
Design for the Volkswagen Group de-
signed the car together with his team.  
 
 

“The ID.4 represents an electric design evolution,” says Zyciora. “Its exterior design is 
clean, flowing and powerful. It appears strong and self-confident in a new way. This is 
mainly due to the seamless, aerodynamic style of our ID. family, which we have trans-
ferred to the SUV segment for the first time with the ID.4. This means that gentle, soft 
transitions alternate with sharp, clear separating edges. The design looks as if shaped 
by the wind itself. At the same time, the modern look of the ID.4 can be seen by the 
characteristic headlights and the signature light between them.”  
 
Good design is also always functional – in an electric vehicle, drag is a key factor for 
range. “The electric design evolution of the ID.4 also means that we have focused very 
strongly on the aerodynamics,” explains the Head of Volkswagen Design. The ID.4 
achieves an excellent drag coefficient of 0.28. The most important factor for this is the 
flowing basic shape of the vehicle body and passenger compartment, which is signifi-
cantly drawn in towards the rear. This is complemented by many precisely executed 
details. For instance, the bodies of the tail light clusters together with the large roof 
spoiler ensure that the air flow is cleanly separated. 
 
As part of its “Transform 2025+” strategy, the Volkswagen brand will invest 11 billion 
euros in electric mobility by 2024. The ID.4, the first all-electric SUV from Volkswagen, 
is the second model based on the new modular electric drive matrix (MEB) following 
the ID.32. This platform is designed only for the electric drive system and offers a very 
spacious interior thanks to the compact design of the electric drive. Thanks to the low 
drag coefficient of 0.28 and scalable battery system, ranges of more than 500 kilome-
tres (according to WLTP) are possible with the ID.4.  
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A look at the clean, powerful design of the ID.4 
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The new SUV will initially be launched with rear-wheel drive, and an electric all-wheel 
drive variant will follow at a later stage. The high-voltage battery is positioned in the 
sandwich-design underbody to create an optimum low centre of gravity for driving 
dynamics as well as extremely well-balanced axle load distribution.  
 
 
 
1)ID.4 – the vehicle is a production-ready prototype and is not yet available for sale.  
2)ID.3 - power consumption in kWh/100 km: 15.4- 14.5 (combined); CO2 emissions in 
g/km: 0; efficiency class: A+. 
 

About the Volkswagen brand:   
The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces 
vehicles at over 50 locations in 14 countries. In 2019, Volkswagen delivered 6.3 million vehicles including bestselling 
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe. 
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with 
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the 
brand are the key strategic topics for the future. 
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